COMIMUNITY

RE/MAX Affiliates’ charitable efforts have served as a cornerstone for
the network since its founding in 1973.

E/MAX partners with the Susan G.
Komen Foundation in the fight agalnst
breast cancer. As part of the charity's

popular Race for the Cure serles, RE/MAX co-
sponsors the Survivor Recognition Program. In

this program, the RE/MAX corporate logo
appears on the signature pink T-shirts, ball caps
and back signs, which honor those who have
battled the disease. RE/MAX has been involved
In 114 Race for the Cure events since 2001,
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